) /X

Reaching the right audience
Why Targeting Is even more important on Mobile.

Markus Breuer; nugg.ad AG Zagreb, November 12th, 2015



MOBILE TRAFFIC WILL OVERTAKE SOON
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@ K P c B Source: StatCounter Global Stats, 5/14. Note that PC-based Internet data bolstered by streaming. 159



SOON: INTERNET USAGE = MOBILE USAGE

Time Spent per Adult User per Day with Digital Media, USA,
2008 — 2015YTD
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@ K Pc B Source: eMarketer 9/14 (2008-2010), eMarketer 4/15 (2011-2015). Note: Other connected devices include OTT and game consoles. Mobile includes smartphone and tablet. Usage includes both
home and work. Ages 18+; time spent with each medium includes all time spent with that medium, regardless of multitasking.
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What's wrong
with this guy?
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THAT'S WHY WE NEED
SMARTER MOBILE
ADVERTISING

h nugg.ad



IT IS REALLY HARD TO MONETIZE MOBILE

% of Time Spent in Media vs. % of Advertising Spending, USA, 2014
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@ KP c B Source: Advertising spend based on |AB data for full year 2014. Print includes newspaper and magazine. ~$25B+ opportunity calculated assuming Mobile ad spend share equal its respective time 16
spent share. Time spent share data based on eMarketer 4/14 (adjusted to exclude outdoors / classified media spend). Arrows denote Y/Y shift in percent share.
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"Joko gegen Kiaas™ in der Nachlese

Duell um die Welt: Bei diesem Selfie packte
Joko die Panik

Sarsung UESOHE270
€599,00

i 15€ Gutschsin bi
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ZUM THENA Es war ihre lotzte TV-Schlacht fir dieses Jahr. Die
Entertainer Joko und Klaas steliten sich im , Duell um cdie
Weit” prmeat ihren Urangsten. Doch war es ausgerschnet ein
Solfio, das Joko das Lobon zur Hello machto. Kiaas® flasor
Stroich im Protokell.
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ZUM THEMA Es war ihre letzte TV-Schlacht fir dieses Jahr. Die
Entertainer Joko und Klaas steliten sich im ,,Duell um die
Welt” erneut ihren Urdangsten. Doch war es ausgerechnet ein
Selfie, das Joko das Leben zur Holle machte, Klaas' fieser
Streich im Protekoll. Pt Fimetarts
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The Mobile Ad Dilemma

A MOBILE AD IS EITHER
INEFFECTIVELY TINY ...
OR ANNOYINGLY BIG

h nugg.ad
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=l Netbooknews.de

Samsung Series 9 2nd-gen: 0.5-
inch thick ultrabook Chris Davies |
slashgear.com

Sponsored Samsung Galaxy S II

= ’ - 02 Frihlingstipp: Smartphone mit 02 Blue S Vertrag /\
#Startupism 2012 zum Aktionspreis!
April 2&3 - meet our
#techsexy speaker .
HTC One X,V &S ab 2. April in
Deutschland erhaltlich

Published on March 23rd, 2012
Written by: Roland

B g5acking The Next Rovio,
Microsoft, Nokia Commit Up To
$24 Million Into A New Push To

Get Apps On Windows Phone
NGRID LUNDEN posted 29 Minutes

Skip to Responses ¥V

Die neue HTC One-Familie wird in Deutschland
ab dem 2. April verfigbar sein. Der

Elektronikhandler Media Markt wirbt mit diesem
A : ’ .
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Leider hat ‘Shazam’ keine Treffer zu
deiner Musik gefunden.

Shazam identifiziert nur Musikaufnahmen.
Gesang, Summen oder Live-Auftritte
werden nicht getaggt.

Stelle sicher, dass sich dein Telefon nahe
genug an der Tonquelle befindet. Die
Musik sollte in normaler Lautstérke

- Entdecken SieeBayaufihremHandy.
Anwendung Herunterladen
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Kostenlos

Sagen Sie nicht, w

einstellen!
atten Sie nicht gewarnt
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—wenne o = SPOT THE
stern e e
oo DIFFERENCE! .

_online-karrieretag.de
o

KULTUR

MAKtualisiert am Sonntag, 23.11.2014, 09:01 - von
FOCUS-Online-Autorin Laura Gaida

TV-Kritik "Duell um die Welt" .

Klaas unterliegt

verletztem Joko
2311.2014, 09:58 Uhr

HOHBRB

Joko muss sich mit einer Seekuh
fotografieren.

nugg.ad is a company of
Deutsche Post DHL Group




GREAT

SNO ADVERTISING ON THE WEBI
w 3
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" BUT WE NEED
ADVERTISING ...




BECAUSE
ADVERTISING
POWERS THE WEB

d.' nugg.ad
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WHERE THE MONEY COMES FROM
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THE ONLY WAY OUT
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®

PLACING ADS
MORE SELECTIVELY!
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e

PLACING ADS
MORE EFFECTIVELY!

h nugg.ad



In Other Words

USE TARGETING!

’«% = nugg.ad is a company of
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Predictions are available for each user
— based on extrapolated survey data and surfing behaviour

BEHAV. TARGETING PREDICTIVE T~

4 — 5 affinities

¥ Automotive

" Finance ’ O& 6

m T q .« income

.ousehold leadership

nugg.ad is a company of
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REACHING TARGET GROUPS ON

* Mobile targeting campaigns with * New potential sales, targeting
proven technology from the market products and higher CPMs for
leader publishers

* Highly relevant, standardised socio- * More effective campaigns
demographic segments and for advertisers

product interests for advertisers

Easy implementation
on mobile sites

Mobile Audience Analytics with
detailed target group information

nugg.ad is a company of
h nugg.ad Deutsche Post DHL Group
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eeeec Telekom.de 7 10:12
spiegel.de

News-Ticker: Alle Schlagzeilen »

Trojaner Regin
Super-Software spioniert
Russland und Saudi-Arabien aus

HAHNCHEN-
PAPRIKA-PFANNE

Treffen mit Ai Weiwei
Griine stiehlt Seehofer in China
die Show

EMPFEHLUNGEN
1 SR P GALILEO
|

-

Anzeige

ALL-SERIE: WIRELESS MULTIROOM
Panasonic LAUTSPRECHER JETZT MIT FREE SPOTIFY

PREMIUM FUR 3 MONATE GRATIS o

Atomgesprache mit Iran
Jetzt will es Putin richten
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NO HAIR DYE, NO COLORFUL SNEAKERS, NO
COREGA TABS FOR MARKUS

Schwa’rzkopf

Perfect e
MOUSSE y

PERMANENTE FARBE '
HAUMIECLOR - OHNESIMMON)A

B
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EVERYTHING IS FINE. EVERYONE IS HAPPY.




BACKUPS

TARGETING WORKS!

h nugg.ad
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CASE STUDY TOYOTA: @Dy e
BRAND IMPACT OPTIMISATION baat o

CAR BUYERS / 25-64 years / high

CAMPAIGN GOAL

Increase brand impact in

two target groups in France LOHAS / 25-64 years / high income

nugg.ad is a company of
Deutsche Post DHL Group



CASE STUDY TOYOTA: e P
BRAND IMPACT OPTIMISATION bl

CAMPAIGN:
100% Online Video at TF1/ 2.0 Mio. Ais

APPROACH:
nugg.ad Predictive Audience Targeting
+ Brand Engagement Measurement

nugg.ad is a company of
h n Ugg -ad Deutsche Post DHL Group



CASE STUDY TOYOTA: D OE e
RESULTS PUBLICITE L

46%

42%

BRAND
AWARENESS

WITHOUT CAR
TARGETING BUYERS LOHAS
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CASE STUDY TOYOTA:
RESULTS

31%

27%

PURCHASE =

INTENT
+48
%

WITHOUT CAR
TARGETING BUYERS LOHAS

h nugg.ad

TFI| Zenit/h1

TOYOTA PUB“ CHE The ROl Agency

nugg.ad is a company of
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CASE STUDY PLAYSTATION:
CUSTOMISED BRAND AUDIENCE TARGETING

GOAL:

Reach owners of a
PlayStation 4 with
maximum reach,

T A based on brand focused
£ BATMAN: AQ‘)(.H;"AM KNIGHT publisher data

GAMES Media

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY PLAYSTATION:
CUSTOMISED BRAND AUDIENCE TARGETING

APPROACH.:
1. Target group 2. Customised target 3. Efficiency
measurement on group model to evaluation
SevenOne's address PlayStation 4 of the video campaign
PlayStation related owners with In comparison to a
websites maximum reach non data-driven flight
WB SevenOne
GAMES Media

h nugg.ad is a company of
nugg.ad Deutsche Post DHL Group



CASE STUDY PLAYSTATION:

RESULTS
+40% MORE PS4- WITH BRAND AUDIENCE TARGETING
OWNERS
HAVE BEEN MEASURED CAMPAIGN EFFICIENCY
IN THE ADDRESSED +40% with nugg.ad
AUDIENCE + AS WELL AS
AN INCREASE OF +75% IN AFFINITY TO PRODUCT COMMUNITY
AFFINITY +750/0 with nugg.ad

SevenOne
Media

nugg.ad is a company of
Deutsche Post DHL Group




CASE STUDY PAYPAL.:
TV/ONLINE CROSS-SCREEN TARGETING

GOAL

Increase:

— Net reach

— Ad recognition
— Brand Impact

nugg.ad is a company of
Deutsche Post DHL Group




CASE STUDY PAYPAL.:
TV/ONLINE CROSS-SCREEN TARGETING

CAMPAIGN:

— Integrated TV-/online-video campaign
— nugg.ad & VivaKi X-Cross approach to

optimise net reach
— Single source Media Efficiency Panel / GfK $
+

nugg.ad’s smart real-time technology
— Unified target group: 18-49 Jahre

vivaki £

—_—
. X-Cross
VIVAKI %%3’@ P PayPal =

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY PAYPAL: RESULTS

,AS an advertiser, we do not only need to be present in online media but it is our
goal to synchronise the channels in a best possible way in order to optimally

distribute our brand message. With X-Cross, we were able to increase the
efficiency.”

Anja Urlichs, Head of Marketing PayPal Germany

VIVAKI Mr’i- ' PayPal

h nugg.ad nugg.ad is a company of

Deutsche Post DHL Group



CASE STUDY BWIN:
PROGRAMMATIC BRAND AUDIENCE TARGETING

GOAL:

— Increase awareness for bwin‘s X
Poker tour with display
campaign

— Using nugg.ad’s Brand
Audience
Targeting technology for more
effectiveness & insights

OLAPLACEMEDA  bwim  CADXEON

h nugg.ad is a company of
nugg-ad Deutsche Post DHL Group



CASE STUDY BWIN:
PROGRAMMATIC BRAND AUDIENCE TARGETING

THE APPROACH:
PROGRAMMATIC BRAND
,‘ AUDIENCE TARGETING
BRAND WEBSITE CUSTOMISED j TARGET GROUP INSIGHTS
MEASUREMENT AUDIENCE PROFILE
aoLAPLACEMEDIA  bwinm CADXIEON

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY BWIN:
PROGRAMMATIC BRAND AUDIENCE TARGETING

THE RESULT: STRONG INCREASE IN BRAND AWARENESS
AND EXTENSIVE TARGET GROUP INSIGHTS

BRAND AWARENESS:

CAMPAIGN
EFFECT WITH
TARGETING

Cadreon offers us a new level of audience targeting efficiency in
bW’n programmatic branding — with a tailored audience solution by
nugg.ad in combination with La Place Media premium inventory.

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY DE CECCO: DE CECCO

BRAND AWARENESS & SALES IMPACT

| ﬂ[[[[ 0
ﬂ[[[[[ll' |

dal 1886
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»
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Cavatappt ‘

rrl;

aal /&? 4

’fﬁ

Perme ngate 4

PBTNETW@RK

GOAL:

Increase brand awareness
for De Cecco pasta in
Denmark

nugg.ad is a company of
Deutsche Post DHL Group



CASE STUDY DE CECCO:

BRAND AWARENESS & SALES IMPACT

CAMPAIGN:

— An online only campaign
across leading Danish
Publishers: 6 Mio. ad
Impressions

— Branding Optimiser: nugg.ad
machine-learning technology
based on market research to
identify & target the audience

— Evaluation by TNS Gallup

h nugg.ad

DECECCD

aal 1886

PBTNETW@RK

Dear User,
we would like to ask you three questions:
Do you know De Cecco pasta?
° Yes No
Do you use De Cecco pasta?
* Yes No

Would you buy or try De Cecco pasta?

* Yes No

BECECC |

nugg.ad is a company of
Deutsche Post DHL Group




CASE STUDY DE CECCO: DELELLO
RESULTS

PBTNETW@RK

AIDED BRAND AWARENESS

35% -
30% -
25%
20% -
15% -
10%

% -

0% -

Pre-test Mid-test Post-test
TNS Gallup measurements before,

during and after campaign

h nugg.ad is a company of
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CASE STUDY DE CECCO: JELECCO
RESULTS

PBTNETW@RK
AIDED BRAND AWARENESS GROWTH IN SALES DEVELOPMENT
35% A
30% - 69%
25%
20%
15% -
: 23%

10%

5%

0% - Before During and

campaign after campaign

Pre-fest Mid-test Posi-test
TNS Gallup measurements before, Sales figures by De Cecco

during and after campaign

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY SUPER BRUGSEN:
CUSTOMISED CONSUMER TARGETING

- 1w P GOAL
Il ) . & = L
R Addressing individual
e e = ~_ P consum_er segment_s based on
- anonymised shopping & user
data

Super
Ekstr.
Bisen

nugg.ad is a company of
h n Ugg -ad Deutsche Post DHL Group



CASE STUDY SUPER BRUGSEN:
CUSTOMISED CONSUMER TARGETING

APPROACH:

2. Data fusion with
digital audience
segments from nugg.ad
(shopping preferences &
socio-demographic
data)

3. nugg.ad machine
learning technology
analysing segments
in real-time on the
Ekstra Bladet website

1. nugg.ad’s data
science experts
analysed shopping meta
data & online data from
Super Brugsen

Super
Ekstra
B

h nugg.ad is a company of
nugg-ad Deutsche Post DHL Group




CASE STUDY SUPER BRUGSEN:
RESULTS

TNS Gallup

Super
Ekstra
Bisen

nugg.ad is a company of
h nugg-ad Deutsche Post DHL Group




CASE STUDY SONNENKRAFT:
INDIVIDUAL AUDIENCE TARGETING

‘\‘ GOAL:

‘ Increase campaign
performance / generate
’ leads to win new clients

A
QW SONENKRAFT. adscale D

h nugg.ad is a company of
nugg-ad Deutsche Post DHL Group



CASE STUDY SONNENKRAFT:
INDIVIDUAL AUDIENCE TARGETING

oY)
@ SOIIENKRAFT.

CAMPAIGN: G|

BELOHNT IHREN
EINSTIEG IN DIE

SOLARENERGIE
MIT BIS ZU

— Display adbundle campaign 3.000€
through the sales house adscale -

— 4 weeks with 6.2 Mio. ad impressions SO
— Target Group Insights measurement Registrieren Sie 3‘, )
. . . sich jetzt und

— Approaching prospects with customised sichern e sich
nugg.ad Brand Audience Targeting xkiiven Finiett

Gutscheinen.

2
7 SONENKRAFT. ik adscale O

h nugg.ad is a company of
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CASE STUDY SONNENKRAFT:
INDIVIDUAL AUDIENCE TARGETING

APPROACH: nugg.ad TARGET GROUP INSIGHTS & BRAND AUDIENCE

TARGETING

1. Target group
measurement on the
Sonnenkraft.de website
+ gaining detailed
Target Group Insights

2. Development of a
specific target group
model to reach

prospects effectively

3. Approaching
prospects in real-time
with nugg.ad's
customised Brand
Audience Targeting

nugg.ad is a company of
Deutsche Post DHL Group



CASE STUDY SONNENKRAFT:

WITH BRAND AUDIENCE TARGETING

RESULT

Campaign performance (CTR) with nugg.ad CAMPAIGN PERFORMANCE

Brand Audience Targeting in comparison to a 0
RON campaign without targeting +233 /0 with nugg.ad

“With nugg.ad’s customised targeting, we benefit from a highly effective
approach to reach new customers. Therefore, we continuously run online
campaigns with Brand Audience Targeting in cooperation with adscale
and seitenwind - to increase the impact of our digital campaigns.”

Kurt Frischengruber (SONNENKRAFT, Director Marketing International)

h nugg.ad nugg.ad is a company of

Deutsche Post DHL Group



CASE STUDY PEUGEQOT:
FACTUAL INTENT DATA

Campaign Goals:

e Minimisation of Cost per
lead
e |ncrease leads

W
A annalect’

o8
PEUGEOT

h nugg.ad is a company of
nugg-ad Deutsche Post DHL Group



CASE STUDY PEUGEOT:
FACTUAL INTENT DATA

Campaign: Display Ads, cross-publisher, 4
weeks

Target group: User, who intend to buy a mini van / bus or
estate car

Infrastructure: nugg.ad Data Management Platform with

high quality intent data via data exchange

+ nugg.ad Open Targeting I-"m
% "" annalect’

PEUGEOT

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



CASE STUDY PEUGEQOT:
FACTUAL INTENT DATA

Cost per Lead: — 27 per cent
In comparison to average campaigns (incl. costs for data)

Conversions: + 7,9 per cent points
higher conversion rate

-
% A annalect’

PEUGEOT

h nugg.ad is a company of
n Ugg -a d Deutsche Post DHL Group



® nugg.a

KONTAKT:
nugg.ad predictive behavioral targeting

Markus Breuer
Director Mobile & Emerging Channels

markus.breuer@nugg.ad
+49-170.80.72.356



SOURCES

Thumbs up (by https://www.flickr.com/photos/vegaseddie/
under Creative Commons license (CC) https://creativecommons.org/licenses/by/2.0/

Smile (by https://www.flickr.com/photos/flickrohit/)
under Creative Commons license (CC) https://creativecommons.org/licenses/by-sa/2.0/
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